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IPR Instruments and Common Applications
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Why Protect Industrial Property?

Reasons for Protecting IPR in EU
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Type of non-tangible Legal
property that they protection
protect framework
Trademark Any sign (word, Registration
phrase, symbolor and Renewal
design, ora
combination of words,
phrases, symbols or
designs)®
Industrial The outward Registration
Design appearanceofa and Renewal

product or part of it,
resulting fromthe
lines, contours, colors,
shape, texture,
materials and/or its

arnamentation ®
Source: Edited from OHIM data

Territorial

Parameter

Registration
should be
made in the
country(s) that
protectionis
desired

Registration
should be
made in the
country(s) that
protectionis
desired

Temporal
Parameter

Varies by type
of registration
(i.e., national,
regional,
international)
and desired
protection
Varies by type
of registration
(i.e., national,
regional,
international)
and desired
protection

Protection
process

Varies by
country and
territorial
protection
coverage

Varies by
countryand
territorial
protection
coverage



Generation of new
knowledge by
professionals (i.e.,
marketers) and
non-professionals (i.e.,
SMEs)

The most common and
efficient way of IP
Protection from
mistreats and illegal
replication.

An inevitable step of
registered IP that
marks the end of the
rights given to the
(pre-expiration) IP
OwWner.

The pre-expiration
owner has the right to
renew their P
registration for a longer
period of time.
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The IP Protection Phases, Actors & Type of Activit  y

PhaseI:

Preliminary Search
Process

Phase II:
Comprehensive Search
Process

Phase III:

Application Preparation &
Submission Process
Phase IV:

Registration Process

Phase V:
Post-Registration
Monitoring Process

Phase VI:
Renewal Process

Phase VII:
Post-Renewal Monitoring

Process
c:FEN

Preliminary Search

Comprehensive Search

Comprehensive Search 2

Comprehensive Search

Comprehensive Search

Application Submission

Application Examination

Application
Resubmission

Non-Professional Users

Non-Professional Users
Professional Users
Public Authorities

Non-Professional Users
Professional Users

Industrial Property
Offices (IPOs)

Non-Professional Users
Professional Users

Industrial Property
Offices

Non-Professional Users
Professional Users
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eTEN - Deploying Trans-European e-Services for All

Duration: September 1st, 2007 — February 28th, 2009
Budget: ~ € 2 millions

The overall objective of eMARKS project is to market validate and
initially deploy a service that will optimise the Trademarks/Industrial
Designs protection by offering a reliable, effective and adapted to the
users real needs search service based on images and augmented with
natural language and multi-lingual semantic indications on the

categories of interest.



To optimize the protection of Trademarks /
Industrial Designs through the provision of
a

SW Solution -

searches
searches
Combined

Market Validate and Initially Deploy the
eMAGE Service
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ﬁ Request

eMAGE Front End
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Classification Signhatures RTID collections
Metadata for search Thumbnails Original Images




Adaptable Searching
Basic mode => little expertise required
Advanced mode => IPR experts

Faster as comparing to the manual way

Less expensive
Preliminary Searches are accessible to SMEs
More profitable to IPR experts
Reduction of Operational expenses for IPOs

Similarity search



More than just textual search: Natural Language Search

Search with images

24/7 availability

Accessible from anywhere in the world
Multiple collections

Support for Multilingualism beyond just the interface



The attractiveness of the eMARKS service:
Functionality
Reliability
Effectiveness

eMARKS service content related procedures:
Collection procedures
Harmonization procedures
Enrichment procedures
Costs by considering the peculiarities of IPOs databases.
eMARKS business partnership
Revenue-sharing
Ownership model and legal entity
Roles, and responsibilities.
Market size of potential users
the implied costs,

appropriate pricing models per user type per geographical
location



A reliable, effective and adapted to the users
eMAGE Service
Business Plan:
Market study
Marking Strategy
Financial Planning
Deployment Pre-requisites
Service Awareness

Engagement of more national IPO databases in
eMAGE service

Significant growth of the potential users of eMARKS
service
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Trials Execution: On-going

Business Plan Development: On-going



[ ]

. Non-

Professional
Tsers

Professional
TUsers

. Industrial

Property
Offices

. Public

Aunthorities

Create IP
Register [P
Maintain [P

On behalf of
a third partv:
Register [P
Maintain IP

Register [P
Renew [P

Detect
misuse of IP
(i.e. IP
usage by
other than its
lawful
oWHer)

Lowr

Wedinum

Lo

hledium

- Preliminarv
search

-Comprehensive
search

- Comprehensive

search

- Comprehensive

search

- Comprehensive

search

- Application

submission

- Application

Resubmission

- Application

submission

- Application

Resubmission

- Application

Examination

Users that exhibitin most
of the caseslackof
expertise and knowledge
both in relation to legal and
technical matters.
Experienced users with
specialised legal
knowledge Thevacton
behalf ofthe creator(s) of
IP and aim at facilitating
their IP protection process.
Experienced users with
specialised legal
knowledge. Their activities
aim at ensuring that IP is
registered and renewed
accordingto the
corresponding law(s).

This class of users
demonstrates lowlevels of
experience and knowledge
of legal and technical
matters.

High

High

Wedium

High

hedium

High

*® Maintain IP: based onthe IP life-cvcle model this process incorporates phases V to VII, thatis the following processes: Post-

Registration monitoring, Benewal process and Post-Renewal monitoring.

N/A-Not Applicable



Trail Participant Breakdown

24%

30% @ IPO

B SME
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24%, O IP-Profs

22%




Trademarks and eMAGE Collections
were searched more.

PA searched less => Target Mismatch
& Environmental Factors

Trademark searches more successful
=> Statistical & Environmental factors
& Easily Described.

I User types

Successiuly conpeted seaches
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Benefits of eMage service in comparison What eMAGE offers:
o | | | . - .
Process simplification | 15 -Process SlmpllflCatIOn
Better information |9 -Better Information
Cost saving 5 -Time savings
Time saving |8
| Comparison of specific needs
0 2 4 6 8
Number of o (1=much better, 2=better, 3=the same, 4=worse, Bhmuorse)
Search by uploading an image |2
Search by using a description of an image |3
N Availability of sufficient information 3,5
Competitive advantage: ]
Other search option: |3
-Image search ]
-Time Savings User friendliness |3
Availability of sufficient content | 3
Time needed to get resu s 12,5

P 1 1,5 2 2,5 3 3,5 4




Willingness to pay for e MAGE

Maybe
25%
Yes
47%
No
28%

Frequency

Willingness to pay for e MAGE among user groups
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User groups

IP-Prof

OYes
O No
1 cannot decid
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ldentified 2 selling approaches

(% fom s
&
(% "
%l_ !ll ( $
% (" %



The pricing strategies which have been considered

SMEs - IPRs

Billing Option 1 Billing Option 2

Pay per search Flat rate for search
Pay per download Pay per download

Billing Option 3 Billing Option 4
Flat rate for Search Flat rate for

Download may/may not Search and Download
be available

Public Authorities Patent Offices

’



more than 1000)

Number of Proportion of eMage
TMs/designs uF;a e willin negs
handled/year : ;
IPO 800-900 50%
SMEs 20-200 90%
PA 500-600 0%
Spreading is too high
IP-Prof |  (from less than 10 to 75%




4 types of customers identified

Most of Applications and Registrations take place in National
level

Innovation is very important when it comes to Trademarks
and Industrial Designs

~ 540,000 Application / year, ~ minimum 180,000 RTID
monitored

Market Growth of 10% annually

Competitive Advantage
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... searching for Trademarks and Industrial Designs

Search related Needs Non-IPR IPR

experts experts

Online Search

PAS

User friendly Search

Multilingual Interface & Search

Image-based Search

Natural language Search

Search across Databases

Accurate Information Retrieval

High Speed Information Retrieval

Cost Efficiency

)
‘TEN

34



You can search in natural language in the following
languages: French, English, German, Portuguese.

You can search for both trademarks and designs but you
can also search them separately.

You cannot search only for an image. At least one textual
field should be filled in.

But you can search with the textual fields only.

The eMage trademark collections do not contain verbal
marks .



The vocabulary of the international trademark and design
classifications equipped with fuzzy search feature is in the
background of the natural language search.

If you enter a keyword to the ,Product” field the search will
be performed on the basis of the Nice Classification in the
case of trademarks and on the basis of the Locarno
Classification in the case of the designs in French,
English, German and Portuguese languages.

If you enter a keyword to the ,,Logo description” field the
search will be performed on the basis of the Vienna

ﬁassification.
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1. Select collections valid in a certain country
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Spelichecker works in both ,Product” and
,L0ogo description ,fields.
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Example of over constraining the search









In the advance search
Interface IPR experts
can use the Vienna,
Nice and Locarno
classifications.
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